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What to do
and what not to do

with a new digital radio station



Getting the name right
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Benefits of a "brand extension"

Allows cross-promotion from your main service
Easier to market
Shared presenters keeps costs low
An additional entry point for new audiences
Grows total hours for your brand
Can be sold as one package



To remember...
Only works if the station is a similar brand
Think how the name works in 16 characters
... and in 8 characters
... and alphabetically
(Clue:  “000FM”,  “.fm”,  “1FM” and “+ Radio” are 
the most popular internet radio station brands)





Getting the information right









View the source,
Luke
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Please give me metadata
Name: James FM
Slogan: Playing the Beatles and the Eels, 24 hours a 
day!
Editorial area: James’s house, and in James’s ears 
wherever he is
mms://james.cridland.net/audio/jamesfm.asx



http://radiodns.org

http://www.imdalliance.org
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http://vtuner.com/setupapp/guide/asp/Help/SSComment.asp

editorial@thelounge.com

https://www.reciva.com/account/register
...and then use the contact us system

http://radiotime.com/contact-us.aspx
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Getting the visuals right











bit.ly/radiowithpictures
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In summary

• Get your name right

• Get your information right

• Get the visuals looking right



More people listen to the radio in the UK now than ever in the past ten years
Source: RAJAR – Q2 2010

90.6% of the UK consume radio every week: that’s more than any media except TV
Source: RAJAR – Q2 2010

Radio is popular with the UK’s young people: 72% of 15-24 year-olds claim it’s part of 
their daily routine
Source: RAB ‘The Big Listen’ – 2009

69% of 15-24’s agree that “radio gives me ideas of what music to load on my iPod”
Source: RAB ‘The Big Listen’ – 2009

75% of 15-24’s say that radio is the number one place to discover new music
Source: RAB ‘The Big Listen’ – 2009

48% of UK smartphone owners have installed a radio application to their phones
Source: ‘Radio Futures 2010’ RAIN/Vision Critical – 2010

31% of UK smartphone owners listen to radio on their phones every week
Source: ‘Radio Futures 2010’ RAIN/Vision Critical – 2010

82% of all listening of any sort in the UK is to radio (including listening to their own 
music or online services)
Source: BBC Eartime Research, Radio Academy Podcast July 2010

Thank you! http://james.cridland.net/
@jamescridland
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