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Users Experience of Audiovisual Archives

or 

Ways of making AV Archives relevant, 

i.e. usable & valuable in a digital on-line world



• Archives do not have an inherent value

• There is no expressed need for Archives

• The value should be developed, created and enhanced 

Introduction note  



• Value is a relative concept depends on the uses that 
might be generated

• INA’s experience covers a large scale of Archives’
uses: 

professional, production, cultural, pedagogical 
and most recently direct public uses.

• However those are large categories that need to be 
feel-in with explicit & concrete uses 



General uses of media : 

• Information
• Entertainment
• Communicational

The public uses



New media of live memory:

editorialised interface,
daily headline, selections, rendez-vous, 
thematique websites

Current on-line uses of AV archives











Video-pedia: 
large catalogue, segmented an informative

a) available for personal requests

b) and proposes ediorial value

Current on-line uses of AV archives







Networking & dissimination of videos:
INA exportable Player

Current on-line uses of AV archives





React & Send to a friend – communicate & relate 

Current on-line uses of AV archives



Editorial partnerships 
with other on-line medias

Current on-line uses of AV archives





To be where the public is:

• influantial websites
• search engines 
• references 
• links, etc. 

Current on-line uses of AV archives











Pedagogical uses: 

• riche-media environment video tools,
• tight correlation with school curicula, 
• special modules of images’ education 

Current on-line uses of AV archives









VOD catalogue 

Video on demande programmes (fictions,
entertainment, sport) to down-load

Current on-line uses of AV archives





• Enhance participative use, encourage 
appropriation of content

• Multi-screen, inter-operability and Mobility of 
content

• Special Audio usages 

More on-line uses to be developed



• Develop the new uses, with a new public, in a fast 
growing domain

• Business model to be confirmed: 
a) pay-per-view, vod, svod, dvod 
b) Publicity, sponsoring 

• Unifying workflow for AV & meta-data: 
production, catalogue, sales, publishing

• Unifying legal & commercial data: 
rights, supports, territories, duration

Chalenges



From what we have to offer => 
to what demand can we stimulate

From archives content =>
to media assets 

From cataloguing & preservation =>
to transmitting & value creating

From technical respond =>
to proactive accompany and marketing

The Strategic Shifts



Merci

see you soon on 

Ina.fr 


