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Remember?

Once, TV & Radio were young, strong, „hype“



Over the years, Radio & TV broadcasters developed family feelings:
They got (more or less) nice children

Over the years, Radio & TV broadcasters developed family feelings:
They got (more or less) nice children



Today, the „Audiovisuals“ are a patchwork family. They have many fathers, users and 
resources. They need each other. They envy each other. 



This is new: all „Audiovisuals“ intrude the TV SCREEN
We could well coexist, as Broadcasters are already partners of Google, Apple & Co



Broadcasters provide solutions integrating New Media Apps in their Radio & TV prgs
Google, Apple & Co provide the whole Internet customized to the TV screen 



HBB enhances the broadcast universe with added value from the Internet:
Catch-up TV, Video on demand…



HBB enhances the broadcast universe with added value from the Internet:
Super Teletext…



HBB enhances the broadcast universe with added value from the Internet:
Red Button Applications, EPG and many features more…



Google.TV doesn‘t just tune to a TV programme. It starts with a homepage. 
By default, TV is more than one click away. 



Google.TV is based on the open Internet. TV comes via the Google search machine. 
Broadcasters‘ content is offered via Youtube, Facebook, Websites… 



A look on iGoogle‘s Internet Homepage (in Germany) reveals:
Google recommends Videoclips on Youtube (a Google subsidiary)



Broadcasters should keep in mind -
platforms  such as Youtube and Facebook are highly fragmented.

Subscriptions: 

13.932



Should the open Internet emerge as the primary distribution platform for Broadcasters, 
then their audiences would be marginalised.

Subscri
ptions: 

13.
932

Subscriptions: 

36.434



Therefore, Google.TV & company should not dominate the TV screen.
If they come first, users inevitably will start changing their viewing behaviour

Subscri
ptions: 

13.
932

Subscri
ptions: 

36.
434

Subscriptions: 

22.647



Google.TV has a huge edge: its global brand. Manufacturers will love to sell „Google 
enabled TV sets“. Will the broadcasters proactively anticipate the challenge?



Therefore, Broadcasters may roll out their HBB services without delay-
in order to build their market position and their attractiveness as media partners



Conclusion: Broadcasters should roll out their HBB services without delay-
in order to defend their market position and their attractiveness as media partners

Launch requirements:

•Convincing USP

• Attractive content

• Innovative services

• Appealing brand



With this conference we would like to inform you about…

• all relevant aspects of HBB for broadcasters

• the main issues to be tackled by broadcasters before roll-out

• the current development in the main markets

• the benefits and the barriers of HBB

• Possible common actions



During this conference we would like learn from you…

• Did you already roll out HBB services? Are you planning to do so?

• Which of your Internet services could be used in HBB

• What are your priorities in the digital era?

• What are your competitors planning to do?

• Is there an established industry consortium dealing with such 

questions in your market?



At the end of the conference, we would like to know your opinion 
about possible EBU action…

• assist EBU Members to exchange best practices?

• create a pool of HBB applications and HBB content?

• consult Members in setting up their national HBB operation?

• arrange HBB project(s) with broadcasters and industry?

• Arrange a coordinated HBB launch on an European scale?



Some„Audiovisuals“ say, audiences won‘t need TV-Mom any longer. We can prove the 
opposite. And the public should not accept a media world without a broadcast focus. 



Looking forward to a lively debate -
Enjoy the conference

„Welcome to the Hybrid Age“
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