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e Matt Deegan
* Business Develo
e Corporate Strategy
* Youth & Technology

e Consulting Firm

e Digital Strategy & Implementation

e Digital Radio Platforms and Stations



Folder Media

L. Content .
Distribution W Fun Kids Consultancy
Provision

Email Marketing Helpine people do
MuxCo Content e e

Multiplex Kids radio station things they
Management : )
Management Social Network Testing lab wouldn’t normally
DTV Negotiation OCIaENELWOR do.

iPhone Apps Raacj:zi\t/}g
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Clients: Absolute Radio, Arqgiva, UTV, Planet Rock, NME Radio, Radio Advertising Bureau, UK
Government, GTN, Radio Academy, Red FM, The Coast, Jazz FM, ITN, Jack FM
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High Barrier
Broad Mainstream Product
Only ‘Free’ Music Supplier

Premium Talent and Content
High Advertising Rates
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But....

eScarce capaci
*Multi-media comp
«Audiences are not interested in waiting for tt
future of radio

eAudiences are just interested In listening to 2
*Ilt's ALWAYS been content driven, it's never Qeen
platform driven. ( VY%
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DTV re

90% of all UK listeners listen to rad

nternet re .2%)
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Digital B
 Brand Exte

» Media Extension
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Absolute
Radio»

«1993: National AM Radio S ‘
«1995: Added London FM Licence

«1999: Added National DAB Coverage

*Also broadcasts online, through digital television and mobile

Main Service:
Reach: 1.3m/week
Hours: 9.4m/week



Absolute Radio: total hours, Mar 1999 to Dec 2010
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CLASSIC

Absolute

Radio»
Rodionm JOS
ses 00s

Digital Only spin-offs now generate 6.4m hours
(DAB, some DTV, online and mobile)




W Network
B Main Service

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4
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Absolute’
*Driven by h
*\Well-formatted,
«Strong multi-platfo -
*\Well-promoted on existing stations
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v RE'RoCHK LIV Eg |ﬂ Rob Birnie

s g Fatt - Round And Found
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KEROCKN NCLUDES
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-, rouearry Y  NEW ALBUM
E JOEBONAMASSA FOREVERMORE
" DOWNLOAD

NEW FREE VIP
DOWHNLOADS

FREE JOE BONAMASSA DOWNLOAD B ARG ROCK
ok from Joe's new L ’ . A
YAMAHA DOWNLOAD

sIndependently Owned

Brian May & Kerry Ellis
Hit The Road

*Coverage: |
*National DAB G
Digital Television 3
*Online - e
*Mobile - -

WHAT'S BEEN PLAYED

.Au d i e n Ce W'I‘N"I'ICKETS TO THE ::I:ZQDW

«827,000 listener | 1 e | R ——
| #+5,647,000 hours Zo I B
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PLANET Geneve
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Qe === NEW ALBUM

HEE JOEBONAMASSA FOREVERMORE
=L DOWNLOAD

NEW FREE VIP
DOWHNLOADS

THE PLANET ROCK
STORE
~— L

YAMAHA DOWNLOAD

» Traditional advertising and sponsorship -
e CRM with VIPs Tl ‘;ﬂ" e oy & ey €1
« Strong ticketing strategy . . g

» Music advertising " — S R

THE SCHEDULE
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Planet Rock: total hours, Sep 2003 to Dec 2010
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PLANET ROCK HOW TO LISTEN



Planet Ro
» Consistency
* Nationwide dis
» Strong, popular fo
broadcasters — ‘classic rock’
e Focus on listeners and retailing direct to them

y other -




*Independently Owned

NOW PLAYING

«Coverage: ANGELA MAGOUN
'LOﬂdOI’I DAB BAA BAA BLACK SHEEP
*Online funkidslive.com

*Audience
*45 000 adults

100,000 kids



* Non-Agency Focus
* Client Direct

 New money to radio

o S&P

* Integrated campaigns
 Tiny cost base

NOW PLAYING

ANGELA MAGOUN
BAA BAA BLACK SHEEP

funkidslive.com






amazmg Chart Latest Tags Gigs Featured Blog

The Amazing Chart 5
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Extension

* Use radio to re
e Do not care abou
* Do not argue about platforms, they get on with
reaching listeners.




Summary

» Just because y
years ago will mean ;
» Use digital to re-examine how your stations
operate

* Do something

e Build an audience, build a relationship, try some %,

models..... Or...... _. ‘




Absolute Radio: total hours, Mar 1999 to Dec 2010

Tmal hours listenad (x1.000])




444444 T e ™ ; T =

]

=
,,

|

-

-

.
o
.

e

é&

e
s

-

-

.

.

.

i

.

.

¢
i

- -

.

-

P

o

L

-
e

.

<

-

=

.
.
i

-

L

.

pa

S

-

-

o

U

10

|

e
Gamaay mﬁﬁﬁw\&

s
-

. |
g

“““ .

i

o

- .

L

. .

i

§§

TH

| Rad

i
o

o

SRR

G

ta

= y - _ &5 =

%

HEE

-

)

i

y

G

L

it
. i

S

.

i

o

L

o

-

i

L

o

-

o

e

-

s

.

-

.

L

-
-

o

L

-
-
-
-
-
-
-

..

-

-
o

-

.
-

t
.

e .

-
G
-

-

.

.

.

.

.
-

.

e
.

-

L

.

.

=

.
fn

=




