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« An SRG SSR enterprise

* Consulting and marketing services

e Launch of DAB / DAB+

 Switzerland and abroad




mess \\/hat we offer

* Marketing, communications & promotions
« B2C and B2B

 Key Account Management

-

7 < Training, consulting, workshops
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Why AM Switch off
- Radiation

- Quality
- Costs




Strategy

- Technical planning

- Regulator (Ofcom)

- Program

- Marketing Digital Radio




Goals for the AM switch over
- Listeners

- Image

- Program
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- B2C (push activities)
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- Proactive communication
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Tausende kamen ans grosse Beromtnster-Fest




Result

£ - Image
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e Men%m“nste L - DRS Musikwelle

- Listeners (market share)

Am 28.12.08 wird'der Mittelwellensender Beromtinster (MW 531)
abgeschaltet. Bei Fragen: Tel. 0848 80 80 80 oder www.empfang.ch




Success iIs based on the interplay of
- Technology

- Content (DAB only stations)

- Marketing (B2B AND B2C)

- Time to market (4 RsS)

- Consistency

==& _ |nyolvement of the entire sector







