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Using web to increase choice
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More platforms....

http://www.sonyericsson.com/spg.jsp?cc=dk&lc=da&ver=4000&template=pp1_loader&php=PHP1_10376&zone=pp&lm=pp1&pid=10376
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New formats
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anything, anytime

Access:
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Annual hours of Broadcast
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Budgets for analog and digital platforms
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Budget for each of the digital channals
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Number of listeners
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Price pro anno pr. listener
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Flow Near on
demand On demand

development

- but that doesn’t count anymore!
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The long tail...
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Price pro anno pr. listener
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Master af kontaktpris med bagvedliggende data
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